
PR GUIDE 

HOW TO GET  INCLUDED IN WTCE MEDIA COVERAGE

P repared by  S to rm Communicat ions

1. Email us your company and product news
Share your latest company and product news with us so we can include it in our media
pitches and pre-show editorial. Email wtce@stormcom.co.uk with your information, which
could include press releases, brochures, or website pages.
 
2. Upload your news on your WTCE Exhibitor Profile 
All WTCE exhibitors receive a login to populate an online exhibitor profile to drive awareness
of your presence at the exhibition. Storm will monitor for new product news, so don’t forget to
keep it up to date with press releases, images, and product brochures. Login at
www.worldtravelcateringexpo.com/en-gb/exhibitor-hub.html

3. Apply to be on a WTCE Product Trail 
Visit the WTCE website for the chance to join the Steps to Sustainability, Wellbeing Walk-
through or the Tech Trail. If you are selected, you'll benefit from a host of exclusive PR and
marketing opportunities. Visit www.worldtravelcateringexpo.com/trails-application

4. Use social media to share and connect
Use the hashtag #WTCE25 to shout about your new product launches, networking events,
show parties, demonstrations, and more on social media. Make sure you follow, like, and
subscribe to WTCE on X, Instagram, Facebook, YouTube and LinkedIn. It will help to drive
awareness and footfall to your stand and encourage potential customers and media to
follow your accounts.

5. Prepare on-site press packs
To ensure your news is distributed to attending media before the show, ready for use in show
reviews and upcoming articles, please send your press packs to wtce@stormcom.co.uk.

https://www.worldtravelcateringexpo.com/en-gb/exhibit/manage-participation.html#socmed
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Below are some examples of how this guide has helped several

brands achieve great results in the past:
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